SPEECHES DELIVERED BY .7,B. SEAR™RN

No. Description _ Noli &

: 5 American Maiketing Zssoclation (Toronto
Chapter}, T::icnto, Ma: 26, 1270
"How Will New C(ronsumer Pro*r- 1cn Laws Affect
Your Markeling Strztegy?®
Consumer Affairs Bureau

2. Consuners’ Asszociatio:n of f?;ada"**askatsﬁn,
June 9, 1970 : : :
Notes for Trndustry-Governm:1t Sen

3 Working Group of In“:ernacionsl Oragz Betion of
Consumer Uniuis, Baden, Austria, 1%
June 28-uly 2, 1970 g
Frerentation orn Canadian Hazardcus Pic A ts
#ct and Regulaticns ;

4, Assonciation ¢« f Canadian Advertisers Panc.
Toronte, Octoker 8, 1270 %
"How Far Ap:rt Are Consumers, CGovernmentc a.
Adveiticersy

5. Canadian Gas Association: Consumer Committee,
Ottawa, March 10, 1971
Departmcant of Consumer anc Corporate Affairs

6. Canadizn Cors'mer Council, Ottawa. 2wril 26,
1971
consume:r Afi= rs Bureau

7 Macdonals Institute Alumnae Asscciaticn,
Guelph Uriveisity, Guelph, May €. '3
Consursr Aliairs Bureau

3. Canz7’zn Frozen Food Indistries Azsnistion,
Armvz.. Meeting, 1l’Esterel, Taarertiay:
Octaber 4, 1371
Notes Por Intrcductory Remar' s en Consumer
3¢ -ang end Labellirc Act

9. “2lei. Ragecrsh Club Panel, Torcrte.

Catober '19, 3971
“Zonsumerism iegislation znd Business®




